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ENGLISH VERSION

Instruction : Figures to the right side indicate the marks.

What is International Marketing ? Clarify the Nature
of International Marketing and state its importance.

OR

Discuss in detail the ERPG Model of International
Marketing.

Discuss in detail the External Environment of
International Marketing.

OR
(@) Discuss in brief the Global Market Segmentation.

(b) Describe the factor affecting to the selection of
global market.

Write a detail note on new product development in
global market.

OR

Discuss the affecting environment factors to product
pricing.

Write a detail note on promotion mix decision of
International Marketing.

OR

Write a detail note on Ethical and Social issues of
International Marketing.
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